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How to continually improve your college website
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Page Entrances v | Entrances | Page contribulion to total
1. B jhome P 92,52_7 [ sate%
8.29%
2 W@y 12,138 8.29%
3. | B & jour_courses- 5265 3.59%
4 & /contact_us- 1,609 1.10%
5. M (@ Jcurrent_vacancies- 1,404 0.96%
[ / 1198 0.82%
T 3 current_vacancies 977 067%
8 (@ working_for_us- 961 0.66%
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School Leaver Feedback
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Cathy Webb, Head of Marketing &
Student Services:

"Staflorg College invested in the Best Practice
Reporis as part of mowes fo improve a websie
spechicoly torgeied towords employers, The reports
heiped fo inform the evaluation process, identifying
some "‘quick fixes’ which could reqadily be
impiemeanted lor immediate eflect and other more
far-reoching suggestions which howve been
noorporated into ongoing mprovemant of the site
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