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From FEmarketing’s research a number of FE
Colleges are focusing on 3 core online strategies
to help them achieve their marketing and
business objectives in the current economic

climate ...
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1. They are looking to maximise

their website and digital marketing
activities to offset any reductions in their
offline marketing spend...
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2. They are looking to continually improve
their College’s current website rather than
investing significant sums in a full redesign
(several colleges have halted redesign
projects due to finance issues)
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3. They are looking to generate more full
cost income from employers and adult
learners actively looking on Google for
training courses in their local area...
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FEmarketing have produced 2 Best Practice
Reports that will help you:

— Market your College to employers actively looking
on Google for training courses...

— Constantly improve your website WITHOUT
investing in web redesign...

— Create online content that matches what school
leavers, adults and employers are looking for on
College websites...
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FE College Employer
Engagement Online
Best Practice Report

...the most comprehensive analysis available on
what courses employers are searching for on
Google and how they search for training
providers online...

Feedback from employers on the content they
EXPECT to see on training provider websites and
why they ignore some FE college websites

Your Essential Blueprint to help you engage
MORE employers looking for training services

460 creative samples and examples of best
practice from FE college websites...

54 case studies of FE college employer pages
and websites to benchmark against...

17 design best practice factors to help you
create the content that employers are looking
for on training provider websites...
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FE College Employer
Engagement Online
Best Practice Report

Specifically for ALL employer engagement,
marketing and web development
professionals working within the FE sector:
FE College Employer Engagement
professionals looking to convert more

enquiries from employers into training
contracts

FE College Marketing professionals

looking to help generate more leads for
your Employer Engagement team

FE College Web Development teams
looking to continually develop web

content so that it meets the needs of the
Employer Engagement team and

employers searching for training providers
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Top Ten Questions Answered in The FE College

Emplover Engagement Online Best Practice Report:

. Why are employers using Google to research traiming providers imstead of Yallow
Pages or training directories?

I-d

Which are the training programmes most searched for by employvers on Google?

2. How do employers use Google to search for training providers?

4, What are the types of traiming that organisations are looking to invest in over the
mext 12 months?

5. Why do employers select training providers based om their rankings in Google?

5., Why do employers rarely go beyvond the first page of the Soogle ssarch engine
results?

. Which results do employers click on in the Google search engine results?

a. What content do employers expect to see on traiming provider websites?

9, Why are testimonials, case studies and sector expertise =o critical to engaging

employers?

10. How do employers select providers offering Short Courss or bespoke traiming?
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What FE Colleges Say About The Report...

"The FE College Employer Engagement Online
Best Practice Report gave us written evidence,

and in some cases, confirmation, that the plans

that we had in place were good, and also where
we could make it even bether,

I would say that the report is worth the
investment. It helped to form the content of our
website, and gave us the reasons/research to
dmud_r!lrlll

Louise Marmin
Business to Business Marketing Officer
City of Sunderland College

“We dedided to purchase the report because we
wanted to drive more traffic to our Employer
Services saction, but weren't sure where to start,

The report has been invaluable in provading us
with ussful hints and suggestions that we can
imphement with e efort and resources.

We found the information about what employers
want and don't want to see on our pages
particularly useful, especially as we don't have
first-hand contact with this audience._”

Emma
Digital & Online Marketing Executive

Milfton Keynes College
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FE College
Homepage Best
Practice Report

300 pages and 579 screenshots and
examples of best practice from FE &
Sixth Form college homepages...

24 home page best practice factors
to help you improve your user’s
experience based on feedback from
school leavers, adults and

employers...

Answers to the 40 most frequently
asked questions from FE college
Marketing Managers and Web
Developers about home page

design...
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FE College
Homepage Best
Practice Report

The FE College Home Page Design Best
Practice Report is perfect for your college if
you:

e Are planning to revamp your website in
the coming months and looking for best
practice, ideas and inspiration

e Have recently redesigned your website
and are looking to test further
improvements in the months ahead

e Do not have the budget to redesign your
college’s website but want to make
improvements that are free /cheap, easy
to implement and measurable...
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Top Ten Questions Answered In The FE College

Homepage Design Best Practice Report:

1. What content do school leavers, adults and employers expect to === on FE College
homepages?

2. Should wou display videos on your college's homepage?

=, Which homepage content is ignored by school leawvers, adults and employars?

4, Should wou display images of your college’s senior management and fadilities on your
homepage?

C. Should wou display testimonials and proof of your college’s academic achievemeants on
your homenpage?

G. What are the biggest mistakes that FE and Sixth Form Colleges making with their
homepage?

o Should you display all youwr Latest Mews on your college’s homepage?

E. Do visibors read information on your homepage that is "below the fold™

o, Should wou offer visibors the option to download your prospechus from your
homepage?

10, Hoss imuportant is it to offer seanch options on youwr college’s homepage?
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What FE Colleges Say About This Report...

"The FE College Homepage Design Best Practice
Report delivered real value to our college.

I wanted to see if our college’s homepage met
the best practice criteria— I particularly wanted
feadback about our navigation to ensure we are
signposting our anline visitors cormectly.

As a result of the Report we have amended our
homepage layout to ensure the course
information is visible to all of owr visitors”

John Gray
Marketing Manager
Deame Valley College

"We purchased the FE College Homepage Design
Best Practice Report because we wanted to assure
ourselves we were traversing the right path and
sea if other FE Colleges were facing similar
challenges.

The report has helped rationalise the
improvements we wantad to make to our
nomepage ..."

Eve Davies
Project Co-ordinator
Merthyr Tydfil College
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“The Employer Engagement Online Best
Practice Report and FE College
Homepage Design Best Practice Report
are indispensable to me as an FE web
developer.

We purchased the report because there
was no real way of finding out all the
information that it provides.

The report has proved an invaluable source of
practical information to tackle common issues
(which I think) most FE web developers are
trying to solve.”

Heinrich Ferreira
Web Developer
Central Sussex College

"Purchasing the Homepage Best Practice Report
has provided not only invaluable insights into
best practice design of College homepages but
also valuable research into the needs of different
target markets e.g. school leavers.

As a sixth form college, the budgets for website
development and research are minimal.

Therefore for me personally, this report has been
worth every penny and highlighted gaps even on our
new website based on the report's findings. “

Varsha Patel
Marketing and Communications Manager
Palmer's College
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e Colleges invested up to £495 + VAT for each
report

e Colleges asked us if we can offer as
downloadable PDF for a reduced investment...

e Put together a package that allows any
College to access all the best practice
strategies cost effectively...
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FOR A VERY LIMITED TIME
You can download both

best practice reports for
the same investment

FE College Employer
Engagement Online

FE College
Homepage Best
Practice Report




FEMarketing:

College Marketing & Employer Engagement Revolutionised

Bonuses

e Your College’s Google Ranking Report
(£97 Value)

e 1 hour Best Practice feedback session with
report author on any aspect of the report or

your website
(£295 Value)
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Your Investment:

e Employer Engagement Online Best Practice Report
e FE College Home Page Design Best Practice Report
e Your College’s Google Ranking Report
e 1 hour Best Practice feedback session

£195 plus VAT
(saving of £795)




Table Of Contents For The Employer
Engagement Online Best Practice Report

Section 1: The FE College Website Best Practice Report Research Project

Section 2: Wihy Your College MUST Hawe An Employer Responsive Website

- Wy one FE College's websibe nearly lost therm £80, 000 of trainireg contradks with a national
organisation... {Page 14)

How Employers Use Google to Research Training Providers

The ten traming programmses. that youwur college MUST offer bo meset the neads of employers ower the
mext 12 mwonths. .. (Page 23)

The 33 training programmes MOST seanched for by employers on Google... (Page 24)

Wy your college may be missing owut on hundreds of raming opportunities every year with
employers... {(Page 32)

What Employers Wanit To See On Training Prowvider Websitbes

How o creabte website content that meets the exact needs of the 3 people that yowr college’s website
mwst be designed for... (Page 34)

The conmbtent that employers EXPECT o see on raiming provider websibes arnd why they ignore somse
FE College websites... (Page 36)

What employers really dislike abowut bramng provider websites and how o make youwr college's
weebhsite stand owt... (Page 42)

Employer Page Design Fachors To Consider
Wiy some FE Colleges laundched a separate website to promobe training o employers....(Page S0)
Wiy youwr college’s homepage i=s oftical to helping you engage employers... (Page &65)
Wiy your college must display your sector expertise o employers... (Page 104)
COURSE COMNTENT: 20 factors to consider when developing your online courss content...[Page 114)
CASE STUDIES: 16 examples to help you use case studies more effectively... (Page 140)
TESTIMOMNIALS: 15 examples to help you wse testimonials to enhance your credibility... (Page 157)
SHORT COURSES: 127 examples to help you develop your Short Cowrses content... [(Page 183)

- BESPOKE TRAINING: 14 examples to help you promote your Bespoke Traning... (Page 193)

- APPRENTICESHIPS: 16 examples to help you promote Apprentices to employers... (Page 219)

Section & : FE College Employer Pages & Websibes

- %4 FE College websites bo bendhmark you employer content against [Pages 235-343])




Table Of Contents For The FE College
Homepage Design Best Practice Report

Section 1: The FE College Website Best Practioce Report Research Project

Section 2: Wiy your College's Honepage Is So Innportant
Wiy some visitors may leave your website within seconds of landing on your omepage... {(Page 16)
The 3 key homepage design challenges that every FE College web dewveloper faces .. (Page 17)
Four key criteria that your college’s homepage MUST communicate to your wisitors.__ [(Page 17)
What WVisitors Want To See On Your Homepaoge
The images that received the most negative feedback from school leavers... (Page 23)
The content adulis are looking for on your college’s homepage... (Page 27)
Wiy employers were critical of some FE College homepages... (Page 32)
Homwepage Design Factors To Consider
Ten guestions bo ask before making changes to your college’s homepage... (Page 37)
How to determine the content to feature on your college’s homepage.... [Page 38)
- 17 FE college homepage design factors to consider... (Pages 39 to 59)

Section 5: Questions Frnom FE 8 Sixth Formm Marlceting Managers 8 Web
Developers

- The 40 most freguently asked guestions about FE College homepage design....[Pages SO0-193 )

- Howr Colleges are using social marketing to engage school lkeavers and aduli=s on their college’s
homepage... (Page 187)

- Howr Colleges are using their homepage o engage adults and employers ... (Page 126)

Section & : Feedback From FE B Sixih Form Marlkceting Managers B Web
Developers

- How freguentdy FE and Sixth Form Colleges redesign their websibe...(Page 195)
- The five core reasons winy FE Colleges redesign their website_ . (Page 19:)
- How FE Colleges are wtilising Google Analytics bo comt@nually improwe: their homepage. . (Page Z208)

- How these FE Colleges would improwe: their homepage o increase enquiries and improwe the aser

experiernce. . _[(Page 214)
Section 7 z FE College 8 Sixth Formm College Honvepages

- 45 FE College homepages o bendhmark youwr content against (Pages 220-3107)
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Next Steps

To reserve your limited offer package:
e Call FEmarketing on 01844 355682
e Email simon@femarketing.co.uk

— Reserve by Credit Card or Purchase Order Number
— You will receive download link to reports

— Organise your Google Ranking Report

— Arrange Your Best Practice Feedback Session

CALL NOW TO RESERVE YOUR REPORTS...



